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Marisa Anne Pagnattaro, Daniel R. Cahoy, Julie Manning Magid Associate Professor of Business Law, O. Lee 
Reed, Peter J. Shedd : The Legal and Regulatory Environment of Business  before purchasing it in order to gage 
whether or not it would be worth my time, and all praised The Legal and Regulatory Environment of Business: 

0 of 0 people found the following review helpful. Easy to read and use. One of the best text books so far.By K. 
MorrisThis book is easy to use. It is one of the most organized and well laid out classroom books I have used so far in 
my studies. I rented it to save money from having to buy it but if I could afford to buy it I would just to have it as a 
reference for the future.0 of 0 people found the following review helpful. Five StarsBy Yves De Jesusvery interesting 
information0 of 0 people found the following review helpful. Good textbookBy Kalen M. ReichertGood textbook

http://f3db.com/pub/links.php?id=0078023858


Although the text retains its foundation on property law, new lead author, Marissa Pagnattaro, University of Georgia, 
and the entire authorship team, bring a fresh perspective emphasizing the importance of understanding laws and 
regulations that are fundamental foundations for business. Using court cases and examples in Sidebars that are relevant 
for business, we underscore how learning about the law is essential to understand how the law can be used for strategic 
advantage and how to develop sustainable business practices. This emphasis, along with the rich array of cases and 
examples, makes the text suited for both legal environment and business law classes. Also new to this edition, 
Smartbook, the first, and only, adaptive reading experience for your students powered by McGraw-Hill Learnsmart, 
the market-leading adaptive study resource. Smartbook is designed to change the way students read and learn by 
continually adapting highlighted content based on what a student knows and doesnt know. The end result? Students 
are more engaged with course content, can better prioritize their time, and come to class ready to participate.

About the AuthorPeter Shedd is the University Professor Emeritus of Legal Studies in the Terry College of Business at 
the University of Georgia where he received his B.B.A. and J.D. degrees. He also has been a Visiting Professor in the 
Ross School of Business at the University of Michigan and the Warrington College of Business at the University of 
Florida. Professor Shedd has extensive experience as a teacher, researcher, administrator, and author of business-
related texts. His teaching of undergraduate and MBA courses has earned Professor Shedd numerous teaching awards 
including being named a Josiah Meigs Distinguished Teaching Professor. Professor Shedd is an active member of the 
Academy of Legal Studies in Business and its Southeastern Regional. He served as national president during 
19992000. Professor Shedd is a member of the State Bar of Georgia and is an experienced arbitrator and mediator. 


